We create

a natural chemistry

Corporate Social Responsibility
Progress report 2016

OUR VISION

Oleon is an international leader in oleochemistry,
specialized in converting natural fats and oils into a wide
range of oleochemical products, such as fatty acids,
glycerin, esters, dimers, technical oils, and specialty
oleochemicals. Our products, made from renewable
raw materials, combine high performance with ready
biodegradability.
Turnover 2016

+ € 630

mio

Market share of

25%
in europe

1000
employees

530.000
tons/year

Sustainable development is strongly embedded in Oleon’s
corporate vision and is a commitment of all members of
our Executive Committee.

6

production plants

12

offices
in Europe, USA and Asia

Oleon markets one of the most complete ranges of
oleochemical products for numerous applications such as
cosmetics, nutrition, coatings, lubricants, oilfield chemicals,
plastics, candles, soaps, rubber, etc. The tradenames of our
products are Radia®, Nouracid®, and Jolee®.
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“

To be a leading global provider of
OLEOCHEMICAL SOLUTIONS
to our clients worldwide by focusing on customer
intimacy, innovation and sustainable development,
while providing our employees with a safe and
stimulating work environment.

From left to right: Peter Balcaen, Director Human Resources | James de Caluwé, Managing
Director Asia | Jeroen Dirckx, Managing Director Derivatives | Caroline De Muynck, CFO
Moussa Naciri, CEO | Eddy Feijen, Managing Director Base oleochemicals | Dirk Packet,
Director Research & Development | David Drijvers, Industrial Director | Jo De Roover,
Purchasing Director
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In this edition, we share our progress status for the year 2016.
The scope of this report covers our six production locations in
Ertvelde and Oelegem (Belgium), Venette (France), Emmerich am
Rhein (Germany), Port Klang and UniOleon (Malaysia). Data related
to our subcontractors and suppliers are excluded from this report.
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To be a leading provider
of sustainable
oleochemical solutions
to our customers
worldwide
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ENSURING ETHICAL AND
SUSTAINABLE SOURCING
AMBITION: Sourcing
sustainable raw materials
AMBITION: Sourcing from
sustainable suppliers

PRESERVING THE PLANET
Our production facilities

Each with its own ambitions and key performance indicators
(KPI’s), based on materiality assessment according to the Global
Reporting Initiative guidelines.

N
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Inspired by our Natural Chemistry, we strongly reinforced Oleon’s
inherent commitment towards sustainable development in
2016. Taking into account the interest of our stakeholders (employees, customers, suppliers, neighbors, government, the wider
community in which we do business, …) and the entire supply
chain, we built our Corporate Social Responsibility (CSR) policy
on four pillars:
Ensuring ethical and sustainable sourcing
Preserving the planet
Working together
Delivering better products to customers

Our raw materials supply

O U R C O R P O R AT E S O C I A L
RESPONSIBILITY POLICY

AMBITION: Limit our
impact on the environment

WORKING TOGETHER
AMBITION:
Being a good employer
AMBITION:
Ensuring a safe workplace
AMBITION:
Engaging in community involvement

Oleon’s CSR policy builds on the sustainable development
commitment of our shareholder the Avril Group. Read more
on www.groupeavril.com.

Our customers

DELIVERING BETTER
PRODUCTS TO CUSTOMERS
AMBITION: Improving our
customers' safety and
environmental performance
AMBITION:
Ensuring customer care
AMBITION:
Delivering operational excellence
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Ambition:
Sourcing sustainable raw materials
Renewable raw materials

KPI

Performance 2016

Target

Share of renewable* raw materials

87%

Action plan in 2017 to raise the share of
renewable alternatives.

Vegetable or animal origin.

*

Ensuring ethical and
sustainable sourcing

Renewable raw materials are at the heart of our business and are the basis for our
sustainability anchoring. We use about 90% renewable raw materials, including
animal fat, rapeseed oil, sunflower oil, soybean oil, palm oil, palm kernel oil, coconut
oil and their derivatives.
Our raw materials are not only sustainable thanks to their renewable nature, they also
valorize by-products of other industries. E.g. rendered animal fat, Oleon’s main raw
material, is made from by-products from the meat industry.

Share of renewable raw materials 2016
The journey of contributing to the sustainability of the
whole supply chain begins when sourcing our raw
materials. Our impact is determined by our choice for
sustainable products and sustainable suppliers.

13%

87%

Renewable
Non-Renewable

Even with this very high rate, we are still raising the bar and searching for renewable
alternatives to our non-renewable resources in the years to come.
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Sustainable certified raw materials
KPI

Performance 2016

Target

Share of sustainable certified raw
materials (sustainable certified
**
palm oil*)

50% (volume of RSPO***
certified palm oil relative to
the total volume of palm oil)

100% RSPO certified palm oil by 2018
(75% in 2017).

*
**
***

Crude palm oil and palm stearin.
Indicator monitored by our shareholder, the Avril Group.
Round table on Sustainable Palm Oil.

Besides the focus on the renewability of our raw materials, we want to
increase our share of certified sustainable materials. In particular by
purchasing certified sustainable palm oil. Palm oil represents between
5 and 10% of the total volume of our raw materials. Oleon offers its RSPO-1106013
customers RSPO Mass Balance certified products since 2011 and RSPO Segregated
certified products since 2015.
We purchased 50% of our consumed volume of palm oil in 2016 as RSPO certified
with a target of 100% by 2018 (incl. Book&Claim, Mass Balance and Segregated).

Ambition:
Sourcing from sustainable suppliers
Because Oleon’s suppliers play an important role in Oleon’s efforts towards Corporate
Social Responsibility, we are defining our basic CSR requirements in a Supplier Code
of Conduct and will impose it on our suppliers in 2017.

Responsible sourcing goes beyond
managing risks in the supply chain.
We must challenge ourselves and
our partners to co-create
more sustainable products.

Oleon wants to address effectively the ongoing challenges linked to the use of palm
oil. Together with the Avril Group and The Forest Trust (TFT), we developed at the end
of 2016 a dedicated Sustainable Palm Policy. Our ambition is to obtain palm oil from
suppliers who can prove that its cultivation does not contribute to the destruction
of forests and peatlands, and respects the rights of workers and local communities.

Marjan Maes
Corporate Social Responsibility Manager

RADIA

Improving the environmental performance of paints and coatings
with a reactive diluent

BENEFITS

A reactive diluent for alkyd based paints and
coatings is a great example of Oleon’s recent
developments having 100% renewable C
content. Contrary to volatile solvents, a
reactive diluent reacts with the coating resin
and becomes an integral part of the coating
film. In this way reducing the load of volatile
solvents allows to formulate paints that
comply to both the VOC* Solvents Emissions
Directive (1999/13/CE) and the Paints
Directive (2004/42/CE). Both European
Directives aim to limit the health and
environmental effects of solvent emissions.

7936

Renewable innovation products
KPI

Performance 2016

Target

Share of renewable products
within the innovation portfolio

78%

No target, only monitoring.

Excellent solvency behavior
Good compatibility

We continuously strive to develop innovative products to meet our customer’s needs.
By combining excellent performance with renewable resources, and managing
them responsibly, we provide future-proof oleochemical solutions. In 2016, 78%
of our new products were mainly made from renewable raw materials (> 75%
renewable carbon content).

Low toxicity
Reduces viscosity during application
Becomes part of the polymer after the
film drying, improves cure
Reduces VOC content (low volatility)
Patented technology

APPLICATIONS
High-Solid Paints // Varnishes // Inks
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*

Volatile Organic Compound.
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Ambition:
Limit our impact on the environment
Energy efficiency and reduction of CO2 emissions
KPI
CO2 emissions

*

*

Performance 2016

Target

0.25 ton CO2/ton finished
product

Targets per plant; a corporate target will be
defined in 2017.

This indicator is closely related to the Avril Group’s indicator: Energy consumption.

Most of our production plants are ISO 50001 certified and all of them run energy
reduction projects successfully: Oleon decreases its energy consumption per ton
of finished product year after year even with increasing production volumes. In
2016, Oleon emitted about 130.000 ton CO2-eq*. In recent years, energy reduction
targets have been set per production plant. Together with an exchange of best practices
between plants, we will work on an even more ambitious corporate target in the
following years.

Preserving the planet

CO2-eq. emissions**

To protect our environment and our planet, Oleon takes
long-term steps to reduce its environmental footprint.
We focus on the areas where Oleon can reduce its impact
the most: the consumption of energy and the wastewater
quality.

0,30
Scope 1: own gas consumption
(ton CO2-eq. per year/ton
finished product)

0,25
0,20

Scope 2: electricity consumption
(ton CO2-eq. per year/ton
finished product)

0,15
0,10

Scope 1 + 2:
(ton CO2-eq. per year/ton
finished product)

0,05
0,00
2014

2015

2016

CO2-equivalents.
Data are limited to the gates of our factories.
		 Data from the biodiesel plant located next to the oleochemical plant at Ertvelde are not included.
		 Oleon is operationally responsible for this plant but we are not the legal owner.
*

**

Ambition:
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Wastewater quality
KPI

Performance 2016

Target

Share of days exceeding the
internal wastewater emission standard

4.8%

2.5%

Our adequate wastewater treatment plants became an integrated part of our
production processes and are continuously followed-up. To reflect the efficiency
of our wastewater treatment, we count the number of days that we exceed our
internal wastewater emission standard. Our internal target is maximum 2.5%. This
target is not reached since the last 3 years. The main reasons are increasing production
capacities and more frequent changing of production batches. Since existing
wastewater treatment controls are limited, studies are going on to extend
our wastewater treatment capacities at the concerned production plants. These
studies include both improved pollution control at the source (less pollution) and,
optimization of waste water treatment.

Share of days exceeding the internal wastewater emission standard
6%
5%
% of days that
internal wastewater
quality exceeded
the emission limit
(presented on a 12
month average)

4%
3%
2%

Target

A continuously changing production
environment challenges us to keep our

1%

wastewater treatment performant.
0%
2013

2014

2015

2016

The percentage of days that the wastewater quality exceeded the emission limits is
presented on a 12 month average.
Over the coming years, targets will be set-up per production plant based on critical
water source intake, water use efficiency and the impact of discharged water on our
environment together with an exchange of best practices between the plants. This will
result in a challenging corporate target.
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Jurgen De Wilde
Corporate HSE Manager

| 13 |

Ambition:
Being a good employer
KPI

Performance 2016

Target

Number of training hours* per FTE**

25

32 yearly

Percentage of absenteeism***

4.1%

<3%

Percentage of traineeships****

15%

Double by 2020 (ref. 2015).

*****

*
Formal training (classroom training) + informal training (training hours of operators learning the production installations, on the job
		 training of new employees).
**
Full Time Equivalent.
***
(Absence days x 8 x 100)/(hours worked + hours absent).
****
As percentage against the population employees. Local definitions of traineeships are used.
*****
Indicator monitored by our shareholder, the Avril Group.

Working together
Our natural chemistry reflects not only our products based
on natural renewable raw materials, but also the chemistry
we have with our stakeholders, internally and externally.

Oleon’s achievements are inseparably linked to its employees development and
satisfaction. To support our employees fully in this, Oleon strives to be a good and
sustainable long-term employer. Our glocal* Human Resources (HR) team concentrates on attracting and recruiting new talents, onboarding, career management,
learning and development (e.g. the development of managers towards leadership),
compensation and benefits, as well as on making HR processes and systems more
performant and to improve on communication with all Oleon employees. All of
these topics contribute to overall employee satisfaction and are expected to lower
absenteeism. Oleon, as part of the Avril Group, adheres to promote learning
contracts for youngsters. Furthermore we endorse the Avril Group’s Code of Ethics,
which will be further implemented within Oleon in 2017. The definitions, targets and
action plans of the performance indicators related to Oleon’s ambition ‘Being a good
employer’ will be further strengthened and harmonized once the HR strategies are
more developed.
*

Ambition:

Glocal: global organization with local deployment of corporate strategies taking into account and addressing the local HR challenges.

Our HR strategy focuses on
our people, because happy
and engaged employees
result in a sustainable future
for the entire company.
Peter Balcaen
Director Human Resources
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Ambition:

Yearly Safety Day at Oleon

Ensuring a safe workplace
Strive to 0 work accidents
KPI
Frequency grade (FG2)*

**

Performance 2016

Target

10

8 in 2017 (-20% yearly).

*
Frequency Grade 2 is the lost time accidents (LTA) and accidents without lost time but with medical treatment related to 1.000.000
		 worked hours.
**
Indicator monitored by our shareholder, the Avril Group.

Safety is the first commitment of every employee. In line with the Avril Group, Oleon
strives to achieve 0 work accidents and has set the ambitious target of reducing
yearly the number of workplace accidents by 20% (FG2) and an overall reduction
rate of 80% between 2012 and 2020.

Frequency grade (FG2)
30
25

FG2
Accidents/
1.000.000h

20
15

Target

10
5

I’m pleased to notice the increased
awareness of all staff for safe behavior
and a safe work environment

0
2012 2013 2014 2015 2016 2017 2018 2019 2020

In 2016, we were not able to equal the good result of 2015, but we are still in line with
the overall reduction target. We achieved this reduction by our continuous efforts
on all management levels to promote and emphasize safety to all our employees.
The highlights in 2016 were the implementation of our Corporate HSE (Health,
Safety and Environment) Roadmap, the implementation of 15 golden safety rules,
the organization of our first corporate safety day and a focus on standardizing our
confined space procedure corporate wide.
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Moussa Naciri
CEO
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Ambition:

Level on the safety culture ladder

KPI

Performance 2016

Target

Level on the safety culture ladder

60% standard level

To define in 2017.

Engaging in community involvement

To reduce our accident ratio to 0, our 10 Health & Safety commitments are highlighted. To put these commitments into practice, we developed our Corporate HSE Roadmap together with the Avril Group. It allows us to evaluate the level of maturity of
implementation in our organization of each commitment and to set-up action plans
to achieve higher levels of safety maturity. The baseline audit of each Oleon plant was
conducted in 2016. Globally, we achieved 60% of the standard level (having systems
to manage the risks) and it will take us to 2020 to achieve fully this level. We strive
further to obtain the proactive level.

Health & Safety
Ambition

As a responsible company, we respect the interests of all our stakeholders. We
actively search for opportunities to improve the environment and to contribute to the
well-being not only of our own employees or our customers, but also of the wider
community in which we do business.

Community involvement

KPI

Performance 2016

Target

Number of community projects

Local initiatives

1 community project per region we operate in.

Local initiatives that we have done in 2016 with great pleasure are: sponsoring local
schools to increase the students’ awareness to health (Oleon Americas), supporting
challenged children in the Greenville area, South Carolina (Oleon Americas), participation in food collection for the food bank (Oleon Venette, France) and rural community
development (Oleon Malaysia – see frame). In the next few years, we go for a more
structured approach towards community projects in each region where we operate.

EPIC homes
We ALL contribute to reducing
our accident rate to ZERO

OUR

10 COMMITMENTS
TRAINING:

PREVENTION:
1 We evaluate and prevent each

3 We train all employees on Health

2 We report and manage each incident

4 We integrate all external companies

professional risk

and hazardous situation

FOLLOW-UP & IMPROVEMENT:
8 We believe in a continuous

& Safety

and visitors in our Health & Safety
approach

MANAGEMENT INVOLVEMENT OF EMPLOYEES:

improvement culture

5 We apply the Avril Health & Safety

accident efﬁciently

6 We involve all management levels in

9 We manage and analyse each
10 We deﬁne Health & Safety targets and
report Health & Safety indicators

Oleon_HSE_Affiche_A3_ENG.indd 1
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Oleon Malaysia joined forces with
its business associates to participate
to the EPIC Homes (Extraordinary
People Impacting Community) project in 2015 and 2016 to build a home
for an Orang Asli family in Selangor,
Malaysia. The EPIC homes project is an
initiative by a non-profit social organization to improve the lives of Orang
Asli (indigenous people) in Malaysia.
More than 12,000 Orang Asli families
in Malaysia are in need of housing.
Many of them still live in dilapidated
shelters and poor housing conditions.
Read more on www.epichome.org

directives in our plants

our Health & Safety approach

7 Each one of us is an example

7/12/16 11:37
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Ambition:
Improving our customers’ safety and
environmental performance
Developing non-classified products

Delivering better
products to
customers
Our customers rely on our products in many different ways.
That is why we set high standards in all aspects of our
service. We want to offer them oleochemical solutions to
invest together in more sustainable products.

KPI

Performance 2016

Target

Share of new developments of
non-classified products

96%

>90% yearly

Thanks to the high degree of renewable raw materials in our products, we excel in
offering non-CLP* solutions that can cope with a changing regulatory framework.
Our products diversify in that way of classified products (toxic, hazardous to the
aquatic environment, corrosive, …) combined with an excellent performance.
Our target of more than 90% new developments of non-classified products was
largely met in 2016.
European Regulation (EC) N° 1272/2008 on Classification, Labelling, and Packaging.

*

Life cycle assessment (LCA) of our products

KPI

Performance 2016

Target

Number of LCA’s

1

To define in 2017.

If we want to reduce our impact on the planet, the first step is to map the possible
impacts of Oleon’s products taking into account their entire life cycle. In 2016, we
started at our Belgian plants with the life cycle inventories of our processes to be able
to carry out LCA’s of our products according to the ISO 14040 – 14044 standards (in
first instance from cradle to gate) in the coming years.
Besides being able to map and manage our impacts, the results of these LCA
studies provide a perfect tool for communicating the environmental performance of
our products to our customers. More transparency helps our customers to make
responsible choices and improve their own environmental performance.
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Ambition:

Innovation effort

Ensuring customer care
Customer knowledge and joint innovation are key drivers to ensure successful
long-term cooperation with our customers.

Partnerships with customers

KPI

Performance 2016

Target

Number of partnerships
with customers

N.A.

To define in 2017.

Partnerships or long-term agreements with customers are important to realize a
sustainable business for all our stakeholders. The needs of the customer are better
understood, leading to shorter lead times in product development and an
increased chance on commercial success. With our dedicated sales organization,
flexible manufacturing capabilities and extended R&D resources, we are able to offer tailor-made products and services. Oleon goes beyond just selling standard
products.
Hence, a corporate indicator reflecting our degree of ‘partnerships with customers’
will be developed.

International benchmarks
For reasons of transparency, Oleon is a member of international benchmark organizations: Ecovadis, Sedex and
the Carbon Disclosure Project (CDP). Customers can
check our performance in terms of environment, ethical
governance, sustainable purchasing, ...
You can find more CSR news on ww.oleon.com

*

KPI

Performance 2016

Target

Innovation effort*

1.7%

1.7%

(Total R&D expenses/turnover) x 100.

We strongly believe in innovation. The technical and economical realization of
cutting-edge processes, as well as the search for innovative products and new
applications represent significant challenges for our engineers and scientists. Our
research process – from lab to industrial up-scaling – allows Oleon to offer tailormade products, and stay ahead with the innovative processing of oleochemicals.
Our global R&D (Research & Development) team, Oleon Innovation, is 80 people
strong. They work hand in hand with our sales teams to identify customer needs and
to translate them in innovative products for each market.
Major achievements recently realized are:
• renewable building blocks for the polymer, coating and adhesives industries,
• a new range of emulsifiers for health and beauty applications,
• high performance food emulsifiers with applications in dairy, bakery and
confectionery,
• adjuvant formulations for the agro industry enhancing the wetting of plant leaves,
• bio-sourced solvents replacing toxic molecules in industrial application
When developing new products, it is crucial to share ideas and learn from key partners.
For this reason, our R&D teams have set up several partnerships with key customers
and external research centers and are participating in industry research platforms.
In 2016, Oleon’s innovation effort amounted to 1.7% of turnover in line with our
ambition of sustainable growth.

Oleon brings you the Green
Chemistry of the future, today.

Dirk Packet
Director Research & Development
| 22 |
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Ambition:

Total customer experience

Delivering operational excellence
Customer expectations and competitive offerings are always increasing. By placing
operational excellence high on our priority list, we bring our reliability to our customers on the highest possible level: in one go, one time and at an optimal price. This
also means being successful in realizing cost savings and efficiency improvements.

LEAN management

KPI

Performance 2016

Target

Annual value creation of
all LEAN projects

7.103 KEuro

4.449 KEuro in 2017.

It has been several years since we launched our long-term approach (LEAN
management) to structural and continuous improvement of the work environment,
systematically seeking to improve efficiency, quality and safety.

780 employees trained
in LEAN manufacturing in 2016

KPI

Performance 2016

Target

OTIF+

N.A.

> 95% by 2022*.

Based on delivery date.

*

Supported by our Corporate Quality Roadmap and our supply chain organization,
Oleon aims to deliver high performant products in the most ecological and safe
way. But what is the experience of our customers of Oleon’s level of reliability
to fulfill their requirements? Being reliable means delivering what we agreed on
with our customers. We measure our degree of reliability based on the performance
indicator OTIF, On-Time and In-Full [delivery]. This indicator measures whether the
supply chain was able to deliver to our customer what he wants in time and in full
according to the customer specifications. Oleon even expands this indicator to OTIF+
by checking if the delivery was complaint free.
To reach a high OTIF+ level, all the functions of the supply chain (amongst others
customer order intake, procurement, planning, production, subcontracting,
warehousing and transportation, …) must work at their best level. We did not have
uniform data for all plants in 2016, but we will uniformize and start monitoring the
same data for all our plants and warehouses by the end of 2017. We aim to reach an
OTIF+ of more than 95% (based on the delivery date) by the end of 2022.
In order to measure the customer satisfaction level, we periodically launch online
questionnaires. In 2017, these will be further developed by our Corporate Quality
department.

Employees in charge of LEAN projects 2016
3 black belts,
38 green belts
140 yellow belts
The key performance indicator we yearly share is the ‘Annual value creation of all LEAN
projects’. In 2016, great results were achieved in the Oelegem plant (Belgium) thanks
to the increase in output of the dimer unit and in the Venette plant (France) in output
of the ester production. The last 4 years over 5 million of operational improvements
have been realized every year. For 2017, we have retained a ‘normalized’ objective,
as the more obvious LEAN projects are finished. However, the potential gains are still
considerable. To capture these, everyone in the company is more and more involved.
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Increasing the efficiency of dimers
production at Oleon Oelegem (Belgium)
Most coatings consist of resins, additives and solvents. Oleon’s dimers are
present in each of these components. At the Oelegem plant, our LEAN
management approach enabled us to improve the maintenance level of
the equipment, to adapt the drying process and to minimize the pollution
in the distillation units. We achieved a decrease of the production time of
the dimers by 15%, meaning we currently produce more dimers using the
same amount of energy as before.

Every LEAN effort for dimers counts twice:
once in maintenance and
once more in competitive production

Dieter Noyez
Business Manager dimers & derivatives
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CSR is about creating opportunities
in the present for a succesful future

Liselot De Keyser,
Communication & Marketing Manager
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Oleon Head Office | Belgium
T + 32 9 341 10 11
E info@oleon.com

Oleon Innovation | France
T + 33 3 44 90 70 00
E info.france@oleon.com

Oleon Plants

Oleon Offices

Oleon nv | Ertvelde, Belgium
T + 32 9 341 10 11
E info@oleon.com

Oleon Corporate M&S | Belgium
T + 32 9 341 10 11
E info@oleon.com

Oleon Northern Europe AS
T + 47 35 11 15 61
E info.northern-europe@oleon.com

Oleon nv | Oelegem, Belgium
T + 32 3 470 62 11
E info@oleon.com

Oleon Benelux | Belgium
T + 32 9 341 11 16
E info.benelux@oleon.com

Oleon Americas Inc
T + 1 864 329 1887
E info.americas@oleon.com

Oleon GmbH | Germany
T + 49 2822 740
E info.emmerich@oleon.com

Oleon GmbH | Germany
T + 49 611 565 880
E info.deutschland@oleon.com

Oleon Asia-Pacific Sdn Bhd
T + 60 3 3345 2782
E info.asia-pacific@oleon.com

Oleon SAS | France
T + 33 3 44 90 70 00
E info.france@oleon.com

Oleon France SARL | France
T + 33 3 44 90 70 12
E info.france@oleon.com

Oleon China Co., Ltd.
T + 86 21 5865 1070
E info.china@oleon.com

Oleon Sdn Bhd | Malaysia
T + 60 3 3101 3330
E info.asia-pacific@oleon.com

Oleon UK Ltd | United Kingdom
T + 32 9 341 10 21
E info.uk@oleon.com

UniOleon Sdn Bhd | Malaysia
T + 60 3 3101 3330
E info.asia-pacific@oleon.com

Oleon nv Southern Europe
T + 39 01 05 39 98 14
E info.southern-europe@oleon.com

This report is written with the support of several employees at Oleon. Thanks to everyone who contributed to this report.
Advised by Sustainalize, a consultancy company specialized in sustainable entrepreneurship, we succeeded in determing our CSR indicators
according to the Global Reporting Initiative guidelines.
Oleon CSR department: Marjan Maes
Oleon Communication department: Liselot De Keyser
Photos: Oleon – Shutterstock
Lay-out: www.comcomcom.be

Oleon nv

| Assenedestraat 2, 9940 Ertvelde, Belgium | T +32 9 341 10 11 | E info@oleon.com

