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INTRODUCTION
I am very pleased to introduce our second
Sustainability Report. Building on the initial
report issued in 2012, this latest version
provides not only updates on figures
and metrics, but also a view on how our
organization is adapting to further embrace
sustainability in each day’s actions.
Oleon is the leading oleochemical company
in Europe. Based on renewable raw materials
we manufacture a broad range of natural
chemicals, such as fatty acids, glycerin, dimers,
fatty natural esters and further specialties.
These products are used in applications
ranging from home and personal care products
to a myriad of industrial applications. Being
made from natural renewable raw materials,
our products show a much lower impact
on the environment than their fossil-based
alternatives, yet their quality and performance
reach the highest standards required by the
respective applications.
In 2009, Oleon became part of the French
group Sofiprotéol, a major European player in
the oilseed and protein industry. Deeply rooted
in the agricultural environment through its
shareholders, Sofiprotéol is characterized by
its long term vision and sustainable business
model.

As you read this report, you will see that we are
making progress. Our performance in energy
consumption, CO 2-emissions and water
consumption has improved significantly in
2013. Also our performance in work accidents
in 2013 has improved against previous years.
Nevertheless, we see sustainable development
as a journey. In this second Sustainability
Report, Oleon shows which steps have been
taken in the right direction and proposes
further actions to continue improving our
impact on the environment, the well-being of
our people and the financial stability of our
company.

Soy

Coconut

Please enjoy the report and I encourage you
to share your opinions on where you think we
are performing well and where we need to do
more.

Animal fats

Sunflower
Castor-oil
plant flowers

This report puts a focus on “Green Chemistry”,
the heart of our business. We identify two
major areas in this field which we can directly
impact through our operations: “responsible
sourcing” and “innovative solutions”. In these
areas we aim to tackle complex sustainability
issues, such as those concerning raw material
origin and traceability, and to develop new
products that have a lower impact on our
environment and add value to the applications
of our customers.
Moussa Naciri
CEO Oleon
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COMPANY PROFILE
OLEON IS THE LEADING COMPANY IN EUROPE
FOR THE PRODUCTION OF CHEMICALS BASED ON
NATURAL OILS
Oleon is organized in 2 divisions: one covering base oleochemicals such as fatty acids, glycerine
and dimers; the other dedicated to the esters production, including commodity esters as well
as highly specialized esters. We offer a wide range of solutions, from food ingredients and
non-fossil lubricants to innovative personal care products and formulations.
O

FACTS & FIGURES
Our head office is located in Ertvelde, Belgium. We also have two production sites in Belgium
(Ertvelde and Oelegem), one in Norway (Sandefjord), one in Germany (Emmerich), one in France
(Venette) and one in Malaysia (Port Klang). We buy raw materials from all over the world and
export our products to more than 100 countries, facilitated through a worldwide network of
sales offices.
This report covers data on our head office and the production units of Oleon, including the
activities of Oleon Biodiesel.

8 business lines and 2 divisions

Sales Volume

700.000
600.000
500.000

BASE
OLEOCHEMICALS

OLEOCHEMICALS
DERIVATES

482

495

2011

2012

526

400.000
300.000
200.000

•
•
•
•
•

O

Fatty acids
Dimer acids
Technical oils
Glycerin
Monopropylene glycol

7 market segments
•
•
•
•
•
•
•

Personal Care
Food
Coating, ink and paints
Lubricants
Oilfields
Materials, plastics
Agriculture, solvents

• Fatty acids esters
• Specialty chemicals
• Vegetable oils

KTONNE SOLD
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We achieved a turnover of 653 million euros in 2013 and our sold production volume in 2013
was 526 thousand tonnes.
Oleon believes in a sustainable growth of the company, which is reflected by its financial results
and investment levels. Since 2009, roughly 2/3rd of the EBITDA1 was regularly reinvested into
the company’s industrial assets.

1

06

100.000

EBITDA: Earnings Before Interest, Taxes, Depreciation and Amortization.
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OUR SUSTAINABILITY
POLICY

WHERE ARE WE?
Sandefjord - Norway

Ertvelde (Ghent) - Belgium
Oelegem (Antwerp) - Belgium
Compiègne - France

Wiesbaden - Germany

We are and want to stay the leading oleochemical
company in our market segments within Europe.
Care for the environment during the full lifecycle
of our products and the long-term needs of
our employees, suppliers, clients and other
stakeholders are prerequisites for achieving our
goals.

Genova - Italy

We already have a long history of reducing our
impact on the environment, such as increasing
the energy efficiency of our production plants,
which has been one of our key priorities for more
than 15 years. Also, Oleon has long been at the
forefront of providing long-term employment and
safe working conditions. For example, Oleon
Ertvelde is considered to be one of the most
attractive employers of the region.
The three sustainability principles, financial
viability, environmental impact and social impact
are translated in this report under the chapters
“Green Chemistry”, “Preserving the Planet” and
“Working Together” respectively.
Emmerich am Rhein - Germany
Simpsonville - USA

The current sustainability mission of Oleon is
presented on the next page.

Surrey - UK
Port Klang (Kuala Lumpur) - Malaysia

Furthermore, as part of the Sofiprotéol Group,
we share the mission of our parent company
and the “Challenge Ambition Performance 2018”
(CAP2018), a 5-year company sustainability
strategy (see “CAP2018” for more information).
However, not all group commitments and targets
are applicable to the activities of Oleon.

Shanghai - China

■ Sales offices
■ Plants

08
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Belgium

Germany

Malaysia

France

Norway

UK

Italy

USA

Below we summarize the Sofiprotéol group
commitments against 2018 (base year
2012) on which Oleon has an impact. Those
commitments will be integrated in Oleon’s
sustainability policy:

1. Preserving

the planet

• Reduce group energy consumption
by 10%
• Use of more than 2 million tonne of
certified sustainable vegetable oils
within Sofiprotéol

2. Working

together

• Reduction of work accidents by 70%
on Sofiprotéol level
• Employ more than 6% disabled
employees
• Double the amount of trainees at
the Sofiprotéol level
We are therefore updating our own sustainability
policy which will cover relevant Sofiprotéol’s
commitments as well as sustainability topics
related to Oleon activities.
Our objective is to finalize our policy and make
sustainability an integral part of executive
committee meetings by mid 2015. An
important first step has already been realized
with the appointment of a dedicated corporate
sustainability manager.

China
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SUSTAINABILITY MISSION

CAP2018

WE AT OLEON ARE COMMITTED TO:
Sofiprotéol’s mission is ensuring better nutrition for humans and the preservation of the
planet through the creation of sustainable value in the oilseed and protein sectors. To do
this, Sofiprotéol combines the financial services of its development bank with the group’s
agro-industry, including food production, renewable energy and green chemistry.

O

Use and reuse, as much as possible, renewable and sustainably-grown raw materials.

O

Serve our customers with the most environmentally-friendly, lowest CO2-generating
products, meeting the highest performance standards.

Launched in 2013, Sofiprotéol’s 5-year strategy CAP2018 is aimed at strengthening the
group’s market leadership positions, improving its operational excellence, focusing on
innovation and accelerating its international growth.

O

Constantly reduce the environmental impact of our production processes by energy
efficiency measures, waste gas emission reductions, applying the best available waste
water treatment and limiting any other environmental nuisance such as odour, noise
and others.

CAP2018 includes 5 sustainability commitments with
14 quantitative targets shared by the whole group:

O

Assure the long term financial viability of the company by optimizing industrial
performance of our assets and focusing on innovation to develop better products for
our customers.

O

Create a safe, healthy and motivating working environment for our employees, value
and respect their competences and provide the opportunities to develop themselves.

O

Work together with local initiatives, schools and universities but also our suppliers and
customers in order to promote and safeguard the further development of a bio-based
sustainable economy.

O

Act in an ethical way with respect to all legislations and rules in all domains of business.

1.

DEVELOPING NATIONAL BUSINESS SECTORS

2.

PROVIDING BETTER NUTRITION

3.

INVESTING THROUGH THE GROUP’S DEVELOPMENT BANK

4.

PRESERVING THE PLANET

5.

WORKING TOGETHER

For more information please refer to the Sofiprotéol Sustainable Development Report 2013.
http://www.sofiproteol.com/uploads/media/sofiproteol-sustainable-development-report-2013.pdf
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GREEN CHEMISTRY
INTRODUCTION
Green chemistry is at the heart of our company. We use bio-based materials to supply our
customers with the most environmentally-friendly and safe products, which combine high
performance with ready biodegradability.
Our key technology is the chemistry of molecules derived from vegetable oils and animal fats.
We use state-of-the-art facilities to both develop and produce our wide range of oleochemical
products. Ambitious investment programs are in place at each of our factories, which enable
us to develop our own innovative production technologies.

RESPONSIBLE SOURCING
Almost all of the raw materials we use in our production processes are bio-based, originating
from both vegetable oils and animal fats. The figure below gives an overview of our primary raw
materials, based on the relative amounts sourced during 2013.
5,1%

Distribution of
Raw Material Origin
(2013)

RENEWABLE
NON-RENEWABLE
94,9%

The most important renewable raw materials Oleon uses are animal fats, rapeseed oil, palm oil,
glycerine and to a less extent sunflower oil, castor oil and coconut oil. For palm oil use, Oleon
has been a member of the Roundtable on Sustainable Palm Oil (RSPO) since 2007 and supports
the organizations rules and guidance. We provide our customers with options for buying both
RSPO Mass Balance and RSPO Segregated certified palm oil based products.
Oleon plays an important role in the transition to a circular economy as we add value to by-products
of many different production processes. For example, we split fatty acids from tallow (animal fat)
coming from the production of meat and are also one of the world’s largest glycerine refiners,
a by-product of the biodiesel industry.

12
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INNOVATIVE SOLUTIONS

Creating shared value through bio-based roof cladding

Innovation based on molecular engineering is the key to our current and future position as
the leading oleochemical company in Europe. In recent years, Oleon’s R&D department has
developed a wide range of environmentally-friendly oleochemicals, including a range of technically
high-performance lubricating oils, non-VOC solvents and a range of biosourced polyols for
polyurethanes sealants and roofing.

We develop, produce and sell bio-based polyols, organic molecules with hydroxyl functional
groups. Our polyols are used in coatings, adhesives, sealants, elastomers and bituminous
membranes, in which they often replace fossil-based equivalents. The unique properties of
our polyols make them ideally suited for the waterproofing of a wide variety of structures.

Our current R&D strategy is focused on developing partnerships with customers. Rather than just
selling standardized products, we use our dedicated sales organization, flexible manufacturing
capabilities and extensive R&D resources to offer products and services which are tailor-made
to specific customer requirements. An illustrative case study on the development of bio-based
roof cladding is presented on the next page.

One of our latest polyol-innovations, Radia 7285, was developed in a partnership with
Soprema. Radia 7285 is derived from rapeseed and is used in Soprema’s Mammouth®
Neo4 polyurethane-based bituminous membrane. Polyurethane that contains Radia
7285 has thermoplastic properties that make it ideally suited for use as waterproofing
membranes. The material has excellent fusion and adhesion properties when heated
with a blowtorch and will always return to its original shape. These qualities dramatically
extend the durability of the waterproofing membrane when compared to fossil-based
bitumen products.

Oleon is also introducing life cycle analysis of our products according to the “cradle to gate”
principle. Together with ACDV3 in France, we are currently cooperating on the development of a
life cycle analysis guide for chemicals based on vegetable sources. Our future aim is to include
eco-conception in our innovation strategy: developing new products that have an even lower
impact on our environment and add value to the applications of our customers.

3
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ACDV : Association Chimie du Végétal – French Association of Bio-based Chemistry
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The application of Radia 7285 also has
other, less obvious benefits compared to
conventional bitumen membranes, creating
shared value for a variety of stakeholders.
The material is significantly lighter and
thinner, making laying and handling much
less labour-intensive. Transport costs and
related CO2-emissions are also reduced, as
the packaged product takes up less space.
The extended durability of the waterproofing
membrane also gives Soprema’s customers
more value for their money. Finally, the biobased composition of Radia 7285 makes
recycling or repurposing of the material
possible in the end-of-life phase.

4

http://www.soprema.fr/actualites/nouveaux-produits/1383/1340217/Mammouth-neo
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PRESERVE THE PLANET

ENERGY & CLIMATE

INTRODUCTION
We depend on the living world for almost all our raw materials. This makes the preservation
of our planet particularly relevant for Oleon. Nevertheless, our production processes are also
dependent on non-renewable natural resources. By following the Responsible Care Policy,
a world-wide commitment by chemical industry to continually improve its Health, Safety and
Environment (HSE) performance, we strive to make our impact as small as possible.
All Oleon production sites are ISO14001 5 certified. The combination of an environmental
management system with our Lean6 management improvement program, launched in 2012,
secures and positively encourages energy efficiency, the optimal valorization of waste streams,
reduction of air emissions and control of both water consumption and effluent treatment.
A successful example of this program is the significant reduction of our odour complaints over the
past 3 years, as displayed in the figure below. Another step is the implementation of ISO50001 7
at our production sites: our production site in Emmerich (Germany) has been certified since
2012 and our Belgian locations are planned to be certified by the end of 2014.

Our production processes require thermal energy for generating optimal process conditions. Steam
is our primary energy carrier, which we mainly generate on-site with gas-fired steam boilers. We
also have significant cooling capacity and compressors at our production sites, which are important
consumers of our purchased electricity. Oleon mainly uses electricity from the national grid. Our
production unit in Emmerich also generates electricity using a gas fired co-generation unit.
The figure below gives an overview of total energy consumption for the past 3 years, allocated to
total annual production volume. Our total energy consumption performance improved by 27%,
from 1,50 MWh / tonne produced in 2012 to 1,09 MWh / tonne produced in 2013. This significant
performance increase is the result of our increase in production volume, the deployment of various
energy efficiency investments and the implementation of our energy management system according
to the ISO 50001 standard. A typical energy efficiency investment in our installation is optimization
of heating/cooling of our in- and outgoing product streams through heat exchangers.
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5
0

(MWh/tonne produced)
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Total Energy
Consumption

2011
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MWh/TONNE
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PRODUCED

Our total CO2-emissions, allocated to production volume, show a similar trend. Both our direct
emissions, resulting from the combustion of fossil fuels in our own installations, and indirect
emissions from purchased electricity, show an improvement compared to last year. This
performance increase of 18% is directly related to our total energy consumption performance,
with the lower relative consumption of natural gas as the main cause.

In this chapter we give a concise overview of our 2013 performance in relation to, where possible,
our performance in 2012.
0,30
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ISO14001: An environmental management standard developed by the International Organisation for Standardization
Lean Management: a management philosophy meant to create maximum value for the customer with the least possible waste.
ISO 50001: An energy management standard developed by the International Organisation for Standardization
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WASTE MANAGEMENT
At Oleon, we mainly produce biodegradable non-hazardous waste streams. We first investigate
the possibilities for internal recuperation for every type of residual material. When this is not
possible, recycling companies are contracted to give our waste materials a high-grade final
destination. This way of working resulted in a recycling rate of 92% for our total waste production
in 2013. 80% of this recycling rate is use for energy valorization, from which biogas production
through fermentation is one of the most important. In the graph below, the division of our waste
streams towards valorization destinations is presented.

Distribution of
Waste Destinations

7%

5%

8%

(2013)

Surface water is mainly used for cooling in our production processes. After use, this water is
discharged directly back to the same water source. With the exception of some vapour losses,
the net water extraction can be considered negligible. When designing new plants and in
renovation projects, preference is given to closed-loop cooling circuits to further reduce water
consumption.
The figure below gives an overview of our water consumption of the past 3 years, allocated
to our total annual production volume. We improved our water consumption from 15,60 m3 /
tonne produced in 20128 to 10,19 m3 / tonne produced, a decrease of water consumption by
35%. The main reasons for this improvement is the increased production volume, which results
in a more efficient use of water, and several process improvements leading to the installations
consuming less water.
18,00
16,00

NO VALORIZATION

15,3

15,6

14,00

ENERGY VALORIZATION

10,2

12,00

AGRICULTURAL VALORIZATION
MATERIAL REUSE / RECYCLE

Water Consumption

10,00

80%

8,00
6,00

The opportunities for valorization of waste are strongly region-specific. At our European production
sites, a valorization rate of close to 100% has been achieved. However, no valorization options
are available yet at our site in Malaysia due to the absence of certified waste recycling companies.
As a result, a small fraction of our waste (8%) has to be removed to a landfill.

4,00

M3/TONNE PRODUCED

2,00
0

2011

2012

2013

Water used directly in our production processes is treated on-site or through a municipal
wastewater treatment plant. The efficiency of our wastewater treatment plants is continuously
monitored and optimized when necessary.

WATER CONSUMPTION & TREATMENT
We recognize that access to potable water is a growing worldwide concern. We take care to
efficiently use this resource and minimize the impact of our waste water on the environment.
The figure below gives an overview of the different water sources used at Oleon production sites.

Distribution of
Water Source

1%

(2013)

17%

6%

CITY WATER
GROUND WATER
SURFACE WATER
OTHER WATER SOURCES
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76%

8

Rectification of 2012 Sustainability Report. Our 2011 and 2012 data for water consumption show an error in our 2012 sustainability report.
The water consumption graph in this report shows the correct numbers for the respective years.
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WORK TOGETHER
INTRODUCTION
Our employees are our most important assets. We strive to provide a safe, healthy and motivating
working environment in which everyone’s skills and competences are respected and valued.
We offer opportunities to learn new skills or further develop competences, creating sustainable
employment for both new graduates as well as senior employees.

SAFETY CULTURE
Health and safety are top priorities at Oleon. Our objective is straightforward: to strive TOGETHER
towards ZERO accidents.
We believe a safe working environment for both our own personnel as well as our on-site
contractors is one of the foundations of a sustainable company. Improving safety culture is a
continuous process, in which both the employee and the management share responsibilities.
The figure below gives an overview of our two accident frequency indicators of the past 3 years,
expressed per million hours worked.

WE HAVE IDENTIFIED 3 THEMES IN OUR HUMAN RESOURCE (HR) POLICY:
1.

SAFETY CULTURE

2.

SUSTAINABLE EMPLOYMENT

3.

SUSTAINABLE RECRUITMENT

Works Accidents
(Accidents / 1.000.000h)

30,0
25,0
20,0

26,8
20,6

15,0
10,0

FG1
FG2

5,0

6,3

18,6
9,4
3,9

0
2011

2012

2013

FG 1 (Frequency grade 1) is the lost time accidents (LTA) related to one million of hours worked.
FG 2 (Frequency grade 2) is the lost time accidents (LTA) and accidents without lost time but
with medical treatment, also related to one million of hours worked.
In the past year, we focussed on training sessions to improve our safety culture and increased
our safety standards. We also implemented Management Safety Visits (MSVs) into our safety
policy during 2013, in which managers visit operational employees at the workplace. In 2013,
68 MSVs took place. The main objective of these visits is to make both the management and
employee more aware of the effect their behaviour has on safety. By further developing our efforts
towards more safety awareness by all our employees, we are convinced of further reducing our
accident frequency indicators.

20
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Seniority
Distribution

SUSTAINABLE EMPLOYMENT
We are proud of our strong and stable company culture. Our working conditions, secondary
benefits, training opportunities and focus on personal attention are valued highly by our
employees. This is reflected in the consistently high results of our Engagement Survey, our
high retention percentage (47% of our employees have been employed at Oleon for more
than 10 years) and the award we have recently received for being one of the most attractive
companies to work for in Belgium (Randstad Award). Our workforce composition, age and
seniority distribution for 2013 are displayed in the table and figures below.

300
239

250
200

159

150

98

100

EMPLOYEES

50

29

HEADCOUNT

UNIT

2011

# employees

719

2012

# employees

792

2013

# employees

799

TRAINEES

2013

% trainees vs. # employees

9,3%

DISABLED EMPLOYEES

2013

% disabled employees

0,6%

MANAGEMENT SAFETY VISITS

2013

% MSVs vs. # employees

8,5%

FEMALE EMPLOYMENT

2013

% employees

21%

TRAINING

2013

training h / # employees

22,4

Age
Distribution

112 108
102

120
80
60
40

EMPLOYEES

55
33

1-4

5-9

10-14

15-19

20-24

25-29

>30

Sport activities at the heart of our company
Each production plant has an active
employee committee that regularly
organizes sport and recreation activities.
The annual classic activities are bike tours,
mountain biking, running, volleyball, as well
as intercompany football games. Oleon
employees also defend our colors in the
marathon of Paris, Ghent and Antwerp.

116
92
49

20
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0
<25
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126

79

Our ambition is to provide sustainable employment for all our employees. We have therefore
incorporated this theme into our Lean improvement program and are currently focusing on
competence-based training programs to increase the job mobility of our employees. During
2013 every employee received an average of 22,4 hours of training. Another important aspect
is the employability of senior employees. Together we try to find job roles or tasks which best
fit experience and personal preferences; an example of this is rearranging work schedules to
reduce night shifts for our senior employees. Finally, we try to stimulate a healthy lifestyle for
our employees through sport and recreation activities.

160
140
100
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OLEON

88

0
<1

YEAR

45

62

25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64

>65
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SUSTAINABLE RECRUITMENT
As a leading green chemistry company, Oleon paves the road toward a sustainable bio-based
economy. This is an important asset to attract job seekers and new employees.
We realize our future success and evolution depends, in large part, on our ability to recruit and
retain talented people. Building partnerships with schools and universities is already common
practice within Oleon; we also have a steady presence of full- and part-time trainees and PhD
students working at all our production sites and research & development centres. In this way,
we create a win-win situation: Oleon is guaranteed the availability of future employees, while
educational and research institutions benefit from our expertise in green chemistry.

CONCLUSION
As sustainability is part of our business model
and therefore present in our core values, we
are continuously developing our sustainability
approach. In 2013, we included sustainability
into our day-to-day management in a more
structured way. A specific sustainability
management function has been created and
reporting lines to our Executive Management
were defined.
Furthermore, all our activities are now fully
integrated in the reporting of sustainability
parameters. In this way, we can work further
towards targets to achieve and set up
common sustainability standards for Oleon;
targets which also adhere to the Sofiprotéol
Group ambition CAP2018. This synergy allows
us to improve more quickly through joint effort.
Not only is the impact of our activities
important, but so is the impact of our products
in the value chain. Life cycle analysis is
therefore a key tool in our further development,
as it allows us to measure and communicate
to our customers and suppliers the impact
of our existing products on the environment.
Even more importantly, it allows us to steer our
innovation efforts towards eco-conception:
developing new products that minimize overall
impact on our environment and add value to
the applications of our customers.
Sustainability allows us to improve further,
beyond energy consumption, work safety
or raw material traceability. The focus on
sustainability creates a general awareness
within all our employees that Oleon can do
better than we already do today for the benefit
of our customers, our employees, but mostly
of the planet we all share.

24
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Jurgen DE WILDE
Corporate Environmental, Health,
Safety & Sustainability Manager

Marjan MAES
Corporate Sustainability Manager
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ANNEX 1

Colophon

Certifications
O

Quality

ISO 9001 quality management certification
O

Food safety for human nutrition

Oleon Sustainability Department:
Jurgen De Wilde
Marjan Maes

Food safety for animal nutrition
and for animals

PRODUCTION:

ISO 22000 and FSSC 22000 certification for glycerin
and food esters
O

This report is written with the support of numerous employees at
Oleon. Their commitment and patience allowed us to produce this
sustainability report.

Good manufacturing practice (GMP+) certification
for feed materials
O

Environment

ISO 14001 environmental management system certification
O

Energy

Certified against or adopting the principles of energy
management system ISO 50001
O

Safety

Adopting the principles of safety management systems such
as ISRS and OHSAS 18001
O

Sustainability

RSPO MB/SG certification for palm oil and 2BSvs certification
for biodiesel and vegetable oils
O

Kosher and Halal certifications
For specific products

O

LAYOUT:
www.blauwepeer.be
Photos:
Pag 04 -

Ecocert, COSMOS, NPA certifications

Natural and organic certification for specific cosmetic products
O

HaskoningDHV Belgium NV
Campus Mechelen
Schaliënhoevedreef 20 D
Mechelen 2800
Belgium
Telephone +32 15 405656
E-mail
info.mechelen@be.rhdhv.com
Internet
www.royalhaskoningdhv.com

Conformity with European
Pharmacopeia Certification

A

sustainable choice of paper

This report is printed on FSC-labeled 100% recycled paper, certified
to use vegetal inks and to produce prints carrying the FSC label.

Vegetable glycerin certified; compliance for specific products
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Oleon Head Office
Assenedestraat 2
9940 Ertvelde - Belgium
T: +32 (0)9 341 10 11
F: +32 (0)9 341 10 00
E: info@oleon.com

Innovation Center
Rue les Rives de l’Oise
BP 20609 - Venette
60206 Compiègne Cedex - France
T: +33 3 44 90 70 07
F: +33 3 44 90 70 70

Oleon Sales Offices
Oleon Plants
Ertvelde
Assenedestraat 2
9940 Ertvelde - Belgium
T: +32 (0)9 341 10 11
F: +32 (0)9 341 10 00
E: info@oleon.com
Oelegem
Industriezone Ter Straten
Vaartstraat 130
2520 Oelegem - Belgium
T: +32 (0)3 470 62 11
F: +32 (0)3 470 62 00
E: info@oleon.com
Emmerich
Oleon GmbH - oleochemicals
& specialties
Industriestrasse 10
46446 Emmerich am Rhein - Germany
T: +49 (0) 2822 74 0
F: +49 (0) 2822 74 484
E: info.emmerich@oleon.com
Port Klang
Oleon Sdn Bhd
Lot 57, Jalan Sungai Pinang 4/3/KS11
Selangor Halal Hub
Pulau Indah Industrial Park
42920 Port Klang
Selangor Darul Ehsan - Malaysia
T: +60 3 3101 3330
F: +60 3 3101 3334
E: info.asia-pacific@oleon.com
Compiègne
Rue les Rives de l’Oise
BP20609 – Venette
60206 Compiègne Cedex - France
T : +33 3 44 90 70 08
F : +33 3 44 90 70 70
E : info.france@oleon.com

Oleon Corporate M&S
Assenedestraat 2
9940 Ertvelde - Belgium
T: +32 (0)9 341 10 11
F: +32 (0)9 341 12 62
E: info@oleon.com
Oleon Benelux
Assenedestraat 2
9940 Ertvelde - Belgium
T: +32 (0)9 341 11 54
F: +32 (0)9 341 12 62
E: info.benelux@oleon.com
Oleon GmbH
Friedrichstrasse 6
65185 Wiesbaden - Germany
T: +49 (0) 611 565 88 0
F: +49 (0) 611 565 88 49
E: info.deutschland@oleon.com
Oleon France SAS
Rue les Rives de l’Oise - Venette
60206 Compiègne Cedex - France
T : +33 3 44 90 99 90
F : +33 3 44 90 70 20
E : info.france@oleon.com

Oleon Southern Europe Srl
Corso Podestà 8/1
16128 Genova - Italy
T: +39 01 05 39 98 14
F: +39 01 05 41 931
E: info.southern-europe@oleon.com
Oleon Northern Europe
Framnesveien 57, PO Box 2051
3202 Sandefjord - Norway
T: +47 33 44 88 00
F: +47 33 44 88 99
E: info.northern-europe@oleon.com
Oleon Americas Inc
205 Bryce Circle Suite B
Simpsonville, SC 29681 - USA
T: +1 864 329 1887
F: +1 864 329 1897
E: info.americas@oleon.com
Oleon Asia-Pacific Sdn Bhd
Suite 28-08 Level 28, Centro
8 Jalan Batu Tiga Lama
41300 Klang
Selangor Darul Ehsan - Malaysia
T: +60 3 3345 2782
F: + 60 3 3345 2758
E: info.asia-pacific@oleon.com
Oleon China Co. Ltd.
Room 712, Shanghai Information Tower
No. 1403, Minsheng Road
Pudong New Area
Shanghai 200135 P.R. China
T: +86 21 5865 1070
F: +86 21 5882 5565
E: info.asia-pacific@oleon.com

Oleon UK Ltd
19 Wolsey Close
Worcester Park
Surrey KT4 7EF - UK
T: +44 2083 379 111
F: +44 2083 303 684
E: info.uk@oleon.com

www.oleon.com

